Why Marriage Matters

Twenty-One Conclusions from the Social Sciences

What is known about the importance of marriage for children, adults, and society?

Why Marriage Matters sSummarizes the large body of scientific research about marriage and fam-
ily structure into a succinct form useful to Americans on al sides of ongoing family debates.

Authored by top scholars, Why Marriage Matters shows that marriage is an important social
good, associated with an impressively broad array of positive outcomes for children and adults
aike.

Why Marriage Matters can be used as a guide for educators, marriage
counselors, state and local policy makers, students, civic and religious
organizations and leaders, journalists and others in the media, and the
general public.

“This report summarizes in one easy-to-read, compelling document
the points that our most esteemed social scientists can agree upon
about WHY marriage MATTERS. It cuts right through the myths and
misinformation about marriage and provides the facts about the bene-
. fits of marriage for men, women, children, and the village.” — Diane
e Sollee, www.smartmarriages.com

To order Why Marriage Matters: Twenty-One Conclusions from the Social Sciences, please complete the
order form and return it, along with your payment, to: Institute for American Values, 1841 Broadway, Suite
211, New York, New York 10023; T. (212) 246-3942; F. (212) 541-6665, email: info@americanvalues.org.
All orders must be prepaid by check or money order made payable to the Institute for American Values.
Libraries and institutions may use purchase orders. Thank you for your interest in the Institute and its work!
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